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I routinely purchase coffee. The raw materials for making coffee are mostly sources from Brazil which is the leading grower of coffee. Brazil produced a third of the world total in the year 2016. Coffee forms the major export product in Brazil. The raw materials for making coffee would also come from Kenya`s highlands. The packaging and branding of coffee are done locally though. The coffee berries are imported from Kenya`s highlands and the processing, packaging, and branding done locally. “Coffee could either be imported as a finished product or as an intermediate product from Brazil and the packaging and branding be done locally.” (Piscitelli, 2017)
The verification of the origin of coffee`s raw material can be based on the quantities of coffee produced and how tasty the coffee is. In Brazil, for example, there is a more suitable and extensive land for growing coffee as compared to Kenya. Therefore Brazilian coffee would always be available in the local market as compared to the Kenyan coffee. Kenya`s coffee is grown in Kenya`s highlands where there are rich volcanic soil and a very good climate. This makes Kenya`s coffee to be tastier as compared to the Brazilian coffee which is grown together with other crops by the Brazilian farmers (Piscitelli, 2017)
[bookmark: _GoBack]There are various techniques used by various international businesses. It has been noted that the choice of the company`s source of its raw materials greatly impacts on its strategy for marketing its products. It has been noted that where the raw materials for a company`s product are the biggest driver for consumers choice compared to style, availability, and price. The consumers would be attracted to a product whose raw materials come from the top ten biggest economies in the world. “This is based on both tangible and intangible factors from these countries.” (Shenkar et al, 2014). The source of a company`s raw materials would, therefore, affect the way it markets its products in different countries. The same product would be marketed differently in the UK and Peru. This because the consumers in the UK would be more concerned with the quality of the product and the origin of the raw materials would be one of the factors they would use to judge its quality.
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